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WHT/BLK, TYPE IS



Four seminal articles on typography were 
gathered and assembled into a publication 
that showcased the subject matter. The poetic 
nature of the content opened the possibilities 
for the type to transcend the page and express 
the emotive qualities of the copy. A close 
reading of each essay revealed a distinct voice 
per author. The challenge was to honor each 
literary style under a consistent layout.





The absence of colour/illustrated 
material and the choice to use ITC 
Franklin Gothic for display type 
and allowed me to focus purely on 
the lyricism of the layout rather 
than decoration. I played with 
breaking the established grid 
in order to keep the publication 
dynamic.





HELVETICA POSTER



The success of transit media design depends 
on how well it considers scale, geography, and 
ethnography. This large-format print project 
conceptualizes a new movie poster for Gary 
Hustwit’s documentary, Helvetica, to be placed 
at a specific bus transit shelter in Vancouver. I 
was inspired by what the director identified as 
the most iconic shot from the film.





The poster needed to be bright 
and graphic to capture the 
attention of both drivers and 
pedestrians, as the chosen bus 
stop  was positioned before a 
bridge at a high traffic location. 
The chosen palette lent itself 
well to this requirement based 
on the warm primary colours 
used throughout the actual film.

I was influenced by the surrounding environment 
in the transit shelter, allowing graffiti street art 
to direct me towards stenciling. Through explo-
rations involving collage and tracing paper, I 
prepared vector images that were then drawn on 
acetate and cut out into stencils.  The resulting 
imagery was scanned and digitally colorized, 
layered on top of one 
another to create a 
sense of depth on 
the plane. 
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DISQUO



Disquo is a modular typeface developed with 
legibility in mind. Sticking to a strict height of 
seven units, interesting quirks are introduced 
in individual glyphs that break the regularity 
of form. The result is one that mirrors my own 
personality: a bit obsessive-compulsive with the 
potential to have fun when coaxed. This project 
also showcases the font in use: after having 
the final font descibed by a friend  as “cross-
stitch meets Studio 54,” I decided to (literally) 
embody the font in the flamboyant style of 
the famous Manhattan nightclub while also 
making use of the Q—my favorite character.





The specimen sheet and the representation of the typeface in 
usage capitalized on rainbows of colour as a way to depict the 
playful mood of the font.

Several conceptual directions for the font were pursued 
using FontStruct.com. The iterations were printed out 
and studied at different scales to determine the type’s 
colour, legibility and overall character.



TYPOGRAPHY CARDS



The historical backgrounds of six typefaces 
were used to create a series of cards that 
illustrate their characteristics and origins. My 
approach was to create cards that consider 
their own physicality in their primary role as 
a didactic tool while introducing a secondary 
function as an object of play: a game where the 
inner card, when matched correctly with its 
corresponding sleeve, reveals the name of the 
typeface.

By implying an analogy between philosophy 
and typography, the user is encouraged to think 
more abstractly about each font’s application, 
therefore revealing more about its typographic 
potential.





My first approach was to consider the 
aspects of production and play with the 
effects of a faulty laser printer. Eventually, 
a series of print tests led me to a discovery 
of printing black ink on black paper, 
which then informed the rest of the cards’ 
design.





HEADLINES



Ideally, a layout will add depth to the message 
of its content. By completely reimagining 
individual newspaper articles and their accom-
panying images, these headlines were cut apart 
and recomposed using scissors and glue, then 
scanned, printed and bound into a booklet. Each 
layout focuses on a guiding principle of design 
composition.

Thematically, the articles deal with the response 
of national governements outside of Canada and 
the United States to environmental, economic 
and political crises.





Clockwise from top:

type as image, 
unity, 

3×3 grid, 
2×2 grid, 

asymmetrical balance.

Clockwise from top-left:

2×2 grid, 
type as image, 
2×2 grid,  
3×3 grid, 
rhythm.





VECTOR CEREAL



After gathering a wide basis of ethnographic 
research, cereal packaging design templates for 
popular cereals were studied and reconfigured 
to offer new information systems. My approach 
was to present three designs to be launched 
on the market in stages: the first would retain 
the same colour scheme, the next with an 
inverted palette, and finally, a wholly original 
configuration. The proposal for this three-
stage approach is intended to integrate a more 
transparent nutritional labelling system into 
common use.





Kellogg’s VECTOR Flakes Survey 

Name:
Age:
Sex:
Phone/email (optional):

1. How often would you say that you eat cereal? Would you describe yourself as a fan? If so, what attracts you 
to cereal as a food?

2. Have you purchased and consumed Vector cereal? If so, how long had you been eating Vector cereal and 
approximately how many times a month?

3. Order the following Vector box elements in order from 1 (most important) to 9 (least important) to you as a 
consumer, in your opinion. Feel free to use them all or omit any points that you feel are irrelevant.

 - Vector cereal as "meal replacement"
 - Allergen information
 - Vector cereal as representative of active lifestyles
 - Added vitamins/minerals
 - Nutritional facts
 - Prizes/giveaways/coupons

- Ingredients
- Recognizable Vector branding
- “Directions for use”

4. How would you describe your knowledge of nutrients and how they are used in the body (great, fair, 
moderate, poor)?

5. Are there any nutrients from the following list whose physiological role is unfamiliar to you, but whose 
presence as a supplement influences your decision to buy Vector? If so, are there any that you are interested 
in finding out more about? Which nutrients, if any, do you think are most important/healthiest? Feel free to 
list all, none, or any in-between.

 - Vitamin A
 - Vitamin D
 - Vitamin E
 - Vitamin C
 - Thiamine (B1)
 - Riboflavin (B2)
 - Niacin (B3)
 - Pantothenate (B5)
 - Vitamin B6
 - Biotin (B7)

 - Folacin (B9)
 - Vitamin B12
 - Calcium
 - Phosphorus
 - Magnesium
 - Iron
 - Zinc
 - Iodine
 - Copper
 - Manganese 

Extensive investigation into what 
consumers wanted to change about 
their cereal boxes was completed 
through surveys and scrutinizing 
analysis of existing precedents. A 
problem space was defined in the 
realm of food labels.

I focused on increasing clarity behind the 
ingredients and nutritional facts rather than 
rebranding the cereal entirely. By manipu-
lating existing brand elements (colour palette, 
typefaces, photography), I introduced new 
informational hierarchies and moved the 
branding towards a gender-neutral aesthetic.
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INGREDIENTS (most to least)   
RICE
WHOLE WHEAT
SUGAR/GLUCOSE-FRUCTOSE
SOY PROTEIN
ROLLED OATS
SOY PROTEIN CONCENTRATE 
VEGETABLE OIL
BROWN SUGAR SYRUP
RICE FLOUR
SALT
VEGETABLE OIL SHORTENING
HONEY
BARLEY MALT SYRUP
MOLASSES
COLOUR
CINNAMON
ARTIFICIAL FLAVOUR
SOY LECITHIN
BUTYLATED HYDROXYTOLUENE (BHT)
CITRIC ACID

VITAMINS & MINERALS
SODIUM L-ASCORBATE (VITAMIN C)
d-ALPHA TOCOPHEROL (VITAMIN E)
NIACINAMIDE (VITAMIN B3)
ASCORBIC ACID (VITAMIN C)
ZINC OXIDE
BIOTIN (VITAMIN B7)
IRON
d-CALCIUM PANTOTHENATE (VITAMIN B5)
COPPER OXIDE
PYRIDOXINE HYDROCHLORIDE (VITAMIN B6) 
VITAMIN A PALMITATE
RIBOFLAVIN (VITAMIN B2)
THIAMINE HYDROCHLORIDE (VITAMIN B1)
FOLIC ACID (VITAMIN B9)
POTASSIUM IODIDE (IODINE)
CHOLECALCIFEROL (VITAMIN D)

VITAMINES & MINERAUX
L-ASCORBATE DE SODIUM (VITAMINE C)
d-ALPHA TOCOPHÉROL (VITAMINE E)
NIACINAMIDE (VITAMINE B3)
ACIDE ASCORBIQUE (VITAMINE C)
OXYDE DE ZINC
BIOTINE (VITAMINE B7)
FER
d-PANTOTHÉNATE DE CALCIUM (VITAMINE B5)
OXYDE CUIVREUX
CHLORHYDRATE DE PYRIDOXINE (VITAMINE B6)
PALMITATE DE VITAMINE A
RIBOFLAVINE (VITAMINE B2)
CHLORHYDRATE DE THIAMINE (VITAMINE B1)
ACIDE FOLIQUE (VITAMINE B9)
IODURE DE POTASSIUM (IODE)
CHOLÉCALCIFÉROL (VITAMINE D)

INGRÉDIENTS (plus au moins)   
RIZ
BLÉ ENTIER
SUCRE/GLUCOSE-FRUCTOSE
PROTÉINES DE SOYA
FLOCONS D’AVOINE
CONCENTRÉ DE PROTÉINES DE SOYA 
HUILE VÉGÉTALE
SIROP DE CASSONADE
FARINE DE RIZ
SEL
SHORTENING D’HUILE VÉGÉTALE
MIEL
SIROP D’ORGE MALTÉE
MÉLASSE
COLORANT
CANNELLE
ARÔME ARTIFICIEL
LÉCITHINE DE SOYA
HYDROXYTOLUÈNE BUTYLÉ (BHT)
ACIDE CITRIQUE
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LEARN ABOUT

LES ÉLÉMENTS NUTRITIFS
RENSEGNER SUR

FORTIFIED DESSERT CEREAL

CÉRÉALES DESSERTS ENRICHIS

VITAMIN A

VITAMINE A

helps in the release of energy to 
cells.

est important pour la vision 
nocturne et une peau saine.

VITAMIN E
an antioxidant that protects the fat 
in body tissue from oxidation.

VITAMINE E
un antioxydant qui protège la 
matière grasse dans un tissu 
corporel à partir d'oxydation.

FOLACIN (B9), VITAMIN B12

FOLACINE (B9), VITAMINE B12

helps in the formation of red blood 
cells.

aide à la formation de globules 
rouges.

VITAMIN C
helps in the development and 
maintenance of bones, cartilage, 
teeth and gums.

VITAMINE C
aide dans le développement et 
l'entretien des os, des cartilages, 
des dents et des gencives.

est un facteur important pour la 
libération de l'énergie provenant des 
glucides.

is an important factor for the release 
of energy from carbohydrates.

THIAMINE (B1) 

THIAMINE (B1) 

RIBOFLAVIN, NIACIN, VITAMIN B6,
PANTHOTHENIC ACID (B5)

RIBOFLAVIN, NIACINE, VITAMINE B6
ACIDE PANTHOTHÉNIQUE (B5)

helps in the release of energy 
to cells.

aide à la libération de l'énergie 
aux cellules.

CALCIUM, PHOSPHORUS,
VITAMIN D

CALCIUM, PHOSPHORE,
VITAMINE D

are important factors for strong 
bones and teeth.

sont des facteurs importants 
pour la solidité des os et des 
dents.

IODINE

IODE

is an important factor for the 
normal function of the thyroid 
gland.

est un facteur important pour le 
fonctionnement normal de la 
glande thyroïde.

CARBOHYDRATES

GLUCIDES

are broken down into simple 
sugars and supply energy to the 
body.

sont décomposés en sucres 
simples et fournir de l'énergie au 
corps.

ZINC, MAGNESIUM

ZINC, MAGNÉSIUM

helps in the formation of tissue.

aide à la formation de tissu.

PROTEIN

PROTÉINE

helps build and repair body 
tissues, like muscles.

aide à construire et réparer les 
tissus corporels, comme les 
muscles.

ALLERGEN NOTICE
This product contains wheat, soy, oat & 

barley ingredients

NOTIFICATION ALLERGÈN
Cette produit contient des ingrédients 

du blé, du soya, de l’avoine et de l’orge

EXPIRY DATE / DATE LIMITE

LIFT TAB TO OPEN
POUR OUVRIR, SOULEVER LA LANGUETTE

* © 2011, Trademark of / marque de
   commerce de Kellogg Company

 Package redisign by / colis conçu par
 Emanuel Ilagan

      400 g

      400 g

SCAN FOR INFO ON 
FOOD ADDITIVES & 

PRESERVATIVES

SCANNEZ POUR LES 
INFOS SUR DES

ADDITIFS & 
CONSERVATEURS 

ALIMENTAIRES

1-888-876-3750 Kellogg Canada Inc.
Mississauga, ON L4W 5S1 kelloggs.ca

1-888-876-3750 Kellogg Canada Inc.

Questions or Comments? / Questions ou commentaires?
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POLYUNSATURATES (1.5 g)
SATURATES (2.8 g)

MONOUNSATURATES (0.5 g)
CHOLESTEROL (0.5 g)

TOTAL FAT (2.8 g)
PROTEIN (5.5 g)

SODIUM (365 mg)
POTASSIUM (140mg)

CARBOHYDRATES (44 g)

STARCH (30 g)

‡ADDED SUGARS (11 g)

DIETARY FIBRE (2.7 g)
CHOLESTEROL (0.5 g)

NUTRITION FACTS
FAITS NUTRITIONNELS
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Recommended Daily Intake (RDI) as based on a 
2000 calorie diet.  Your values  may be higher or
lower depending on your calorie needs. 

L'apport quotidien recommandé (AQR) en tant que 
fondé sur un diète de 2000 calories. Vos valeurs 
peuvent être supérieures ou inférieures en fonction 
de vos besoins en calories.

†

†

215 Cal ENERGY ∙ ÉNERGIE 900 kJ

SNACKS = ~200 – 300 Cal
MEALS = ~800 – 300 Cal

11% of RDI / de AQR

1¼ cup/tasse
a small bowl
un petit bol

Values in red warn consumers about food additives/
preservatives or when a serving has at least 20% of 
RDI for saturated fat, trans fat, cholesterol, sodium 
or added sugars.

‡

Les valeurs en rouge avertir les consommateurs sur 
les additifs alimentaires agents de conservation ou 
quand une portion a au moins 20% des AQR pour 
les gras saturés, gras trans, le cholestérol, de sodium 
ou de sucres ajoutés.

‡



THE ECO ART STUDENT



Studio Borough, a collaborative venture between 
myself and four other designers, proposed a 
concept exhibition for the Concourse Gallery 
at Emily Carr University of Art + Design on the 
theme of sustainability. The Eco Art Student is a 
curated selection of responsible systems and 
practices that are relevant to the daily lives of art 
students. The proposal included fully realized 
print and online collateral, and was also proto-
typed in full as a scale model.

Within this project, I took on the major role 
of the art director, as well as contributions to 
content research, curation, and construction of 
the model.

With: 
Caitlin Hildebrandt 

Janine Merkl 
Brenna Randlett 

& Ben Westergreen





Working as a team, we solidified the major themes 
while beginning on construction of the model. 
Sustainable urban living was explored and refined to 
speak directly to our defined audiences. We decided to 
use the verbs Eating, Living, and Breathing to demarcate 
the three areas of our exhibit.

As the art director, I was largely responsible 
for the overall aesthetic direction, including 
colour palette, typography and photography.  
In addition, I was required to curate and 
construct the elements found in Living, which 
began first as three dimensional paper and 
balsa wood sketches. 

For more information, please visit our process blog at 

http://studio-borough.tumblr.com

http://studio-borough.tumblr.com


P R IN T  &  W EB  C OL L AT ER A L

Stresed?
“All college students face stress, but mental-health professionals 

say art students face particular, and particularly intense, kinds 
of stress that their peers in many other scholastic situations 
don’t. And while crises may spur some art students to seek help, 
others incorporate therapeutic resources as part of their overall 
development.”

DANIEL GRANT, “ART STUDENTS’ MENTAL HEALTH: A COMPLICATED PICTURE”

Being an art student means you have to deal with stresses, no matter 
what form they come in: projects, peers, crits, paycheques, finding a 
job after school—the list goes on. How in the world is an art student 
going to make time to try and be sustainable when there are so many 
other things to worry about? It's important to deal with stresses as 
they're happening to help you maintain a happy, balanced mind and 
body. No one functions at their best when they're anxious and 
unhappy—your work will su er too. Learn about ways to manage 
these stresses, to help you deal with all the pressures that come 
along with art school. 

MONEY SAVING IN MASON JARS

Calculate how much money you need to live in a month and divide 
that into categories: groceries, spending money, school supplies, etc.. 
Then, mark these categories on mason jars. Take out cash from your 
income, or allot equal parts of your student loan for each month of 
your living. Put the assigned amount of money in each jar and only 
use what you have given yourself for the month. By having this 
money visible and predetermined it's a lot easier to say no to simple 
purchases because you know you only have a certain amount to 
spend. And at the end of the month, if you have left over money, you 
can keep saving for something bigger…or you can splurge on a nice 
meal! Physically seeing your money helps you save.

ADAPTED FROM DANIEL GRANT, “ART STUDENTS’ MENTAL HEALTH: A COMPLICATED PICTURE”, 2010
http://chronicle.com/blogs/arts/art-students-mental-health-a-complicated-picture/27923

MEDITATE + BREATHE

Meditation is one of the easiest and most beneficial ways to de-
crease stress. You can do it anywhere and anytime for an easy way to 
clear your mind and bring you to the present. To meditate is to clear 
one's mind and help it start o  afresh. To get started, move into a 
comfortable and balanced position on the floor or in a comfortable 
chair and start breathing softly from the abdomen. Start taking 
deeper breaths and rotate the head in easy, slow circles; then change 
direction. Look up; tilt your head way back. Look down; put your 
chin on your chest. Drop your arms and hands to the side and shake 
them gently and easily. Raise your feet o  the floor and gently and 
easily shake the knees. Straighten your spine and try to focus on one 
single thought, wheather it be an object or emotion. Do it for as long 
as you have time for, and when your finished your mind will be clear 
and refreshed.

GET ACTIVE

We all know that we should be physically active but it seems so hard 
to find the time, especially in school. Physical activity is the number 
one way to increase endorphins, productivity, your overall energy 
levels and increase your mood and overall happiness. All you need is 
a half an hour a day. You can go for a walk outside, do yoga at home, 
go out for a quick run, or pop into the false creek fitness centre (a 
drop visit in is only $4!). Local community centres provide pilates 
classes, soccer, basketball and all sorts of activities for not too much 
money. Take a half hour, you'll be surprised at how much more you 
can accomplish afterwards.

SAD LAMPS + BETTER LIGHTING

Seasonal A ective Disorder is a very real condition, especially preva-
lent during dreary, overcast Vancouver winters. People with normal 
mental health throughout most of the year can experience depres-
sive symptoms due to lack of sunlight. If you are sleeping too much, 
have a lack of energy, have intense mood changes, or feel an sense of 

overall defeat, you may be experiencing SAD. Full-spectrum or SAD 
lights are a way to deal with this condition, available online. Light 
therapy, used by many doctors, uses a lightbox which emits far more 
lumens than a customary incandescent lamp. Bright, white "full 
spectrum" light at 10,000 lux is usually what is used and preferred. 
Another way to bring more light into your home is to put up mirrors. 
This will open the space making it feel like you have more room as 
well as reflect any natural light that comes into your home. 

PLANTS

Creating a well balanced, relaxed, and clean atmosphere in your 
home or work space will help manage stress. A way to create this 
feeling is to add plants into your living space. This will not only pro-
vide a nice aesthetic and make you feel more in touch with nature, it 
will also increase the amount of oxygen in your home and decrease 
the amount of carbon. Popular house plants that will clean your air 
most e¨ciently are Madagascar Dragon Trees (aka Red Edged Dra-
caena), Warneck Dracaena, and Peace Lilies. 

Hungry?
“Observing the food and therefore changing the 

notion of food preservation, we could find the answer 
to current situations such as the overuse of energy 
and food wastage.”

JIHYUN RYOU, “SAVE FOOD FROM THE REFRIGERATOR”

Artists and designers are busy people and keeping track of what's in 
the fridge often goes overlooked. Quality food isn't always cheap, 
and there is nothing worse then seeing it go bad.  Take control of 
your food and learn ways to keep food fresh longer while using less 
energy. The ideas featured here focus on traditional knowledge and 
techniques that help conserve food and energy. 

Korean designer Jihyun Ryou redesigned her pantry using tradi-
tional knowledge with some modern thinking to create a system 
that will save your food from the fridge. Developing symbiotic 
system relationships between fresh foods is a key tool for modern 
food storage designers. Ryou’s mandate was to study the food itself 
to learn how to naturally preserve its freshness.

We know our moms' are the original sustainability experts, making 
delicious food year-round on tight budgets. Although it's been 
around for centuries, canning  is still an economic and delicious way 
to keep the foods you love fresh all year. Canned food makes sharing 
your tasty concoctions easy with friends and loved ones, no matter 
how far apart.

ADAPTED FROM JIHYUN RHOU, “SHAPING TRADITIONAL ORAL KNOWLEDGE”, 2009
http://www.savefoodfromthefridge.com/

Cramed?
“A smaller home means a smaller footprint on the 

earth, in every measurable way: fewer trees cut 
down, less earth bulldozed, less petroleum burned, 
less steel mined — less usage of every resource …
A small house IS an eco home …”

STEPHANIE EVANS, “SMALLER HOMES FOR SUSTAINABLE LIVING”

Living a simpler, more earth-friendly life begins with the kind of 
home you wake up in every morning.  If contributing to a sustain-
able future is important to you, one single change in your lifestyle 
can make the biggest di�erence of all: living in a smaller apartment. 

Since 1950, Americans have quadrupled the residential space per 
person.  The ideal of an enormous house filled with specialized, 
rarely used rooms is a purely American one, and it is purely wasteful.  
No matter how many “green” materials a large home has, its sheer 
size, unutilized space, and uninentional design make for a very inef-
fiecient living space, in many respects. 

There is a plethora of purely personal advantages to living in a 
smaller home:

 – There is less to clean, less to maintain.
 – Small homes are inherently energy-e�cient.
 – Smaller homes are cheaper to buy and cheaper to build.

As art students, our creative minds can be harnessed to come up 
with inventive resolutions to make the most out of spaces. Consider 
your home an opportunity to express yourself — from ingenious stor-
age doubling as décor, to a glamorous closet put on display.

LIVING features a convertible studio and bedroom unit built by ECU 
design student Emanuel Ilagan, as well as a hanging clothing rack 
with options on how to repurpose clothing from thrift stores. Look 
around for crates and mason jars for ideas on where to stash your 
t-shirts, books and paintbrushes too!

ADAPTED FROM STEPHANIE EVANS, “SMALLER HOMES FOR SUSTAINABLE LIVING”, 2007
http://greenlivingideas.com/2007/12/18/smaller-homes-for-sustainable-living/





ROWS + ROWS



This expansive project captures the design 
process through a progression of evolutions. 
In the first part of the project, I worked 
individually to explore contrasting ideas 
of protection and transparency found in 
a written essay, qualities that eventually 
evolved into a rain jacket. The second part of 
this project allowed us to work in a team of 
three where we agreed to move my product 
forward. The final result was the creation of a 
micro-brand: we collaborated to generate an 
accompanying pair of waxed trousers, logo-
type, and editorial film to showcase the final 
collateral.

With: 
Zac Benloulou 

& Douglas Weir





Initial sketching and material 
experiments explored the 
jacket simlutaneously as a 
protective cover and a window 
to see the person beneath.

After the creation of the initial pattern, the jacket was proto-
typed in muslin and then sewn in vinyl. I patterned and sewed a 
pair of trousers while Zac finalized our logo, to which I contrib-
uted the typography treatment. Doug translated the logotype 
into a woodcut, and Zac and I focused on ideation over our film, 
which we co-directed together (see storyboard sketches on 
previous page).

For more information, please visit our process blog at 

http://rowsandrowsbrand.tumblr.com

http://rowsandrowsbrand.tumblr.com


S C REENC A P S  f ROm EdI T OR I A L

The film features myself in the midst of the 
design process. With this editorial, we worked 
to attach the idea of artisanship and a creative 
lifestyle to Rows + Rows as a brand. 



http://vimeo.com/emanuelalec/rowsandrows
http://vimeo.com/emanuelalec/rowsandrows


CURRICULUM VITAE
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2010 – present:

Bachelor of Design

Emily Carr University of Art 
+ Design, Communication 
Design, third year

2004 – 2008:

Bachelor of Science

University of Alberta, 
Biological Sciences major, 
Film Studies minor

2012:

Abraham J. Rogatnick 
Memorial Scholarship

2011:

Alvin Balkind Memorial 
Scholarship

2011:

Malaspina Printmakers 
Society Student Scholarship

2012 – present:

Design Research Assistant

Health Lab at Emily Carr 
University of Art + Design/ 
BCPMI

2010 – present:

Freelance Designer 
(select client list)

North American Classical 
Arts Foundation, Gravitypope, 
Gaywire on FM CJSR 88.5

2011 – 2012:

Co-director

Design Students Association 
at ECUAD

2011:

Installation Assistant

ECUAD Foundation Show 2011

2011:

Community & Social Media

The Cheaper Show

2000 – 2010:

Photographer, Stylist, Web 
Design

Gravitypope

2012:

Beaver Fever

The 410 Project, Mankato, 
MN, USA.

2012:

Underground Acoustics

The Den at the Barclay, 
Vancouver, BC, Canada.

2011:

Where Are We Going? Poster 
Show

Latitude 53 Artist Run 
Center, Edmonton, AB, 
Canada.

2011:

ECUAD Foundation Show 
2011, (winning exhibition 
poster submission, work in 
juried gallery)

Concourse Gallery, Emily 
Carr University of Art + 
Design, Vancouver, BC, 
Canada.

2011:

Q the Arts: Fairytales Queer 
Arts & Culture Festival

Arrata Opera Centre Calgary, 
AB, Canada.

2010:

New Edmonton Artists: 
Nextfest Visual Arts 2010

Enterprise Square, 
Edmonton, AB, Canada.

EDUCATION

SCHOLARSHIPS

PROFESSIONAL HISTORY

GROUP EXHIBITIONS

Adobe CS6: Illustrator, 
InDesign, Photoshop

Final Cut Pro, iMovie, 
Audacity

Adobe CS5: Premiere Pro, 
Soundbooth

Pre-press and commercial 
printing processes

TECHNICAL KNOWLEDGE

mailto:eailagan%40gmail.com?subject=
mailto:eailagan%40gmail.com?subject=
mailto:eailagan%40gmail.com?subject=


http://vimeo.com/emanuelalec/portfolio
http://vimeo.com/emanuelalec/portfolio

	Project Map
	Vector Cereal
	The Eco Art Student
	Rows + Rows
	Curriculum Vitae
	Headlines
	Typography Cards
	Disquo
	WHT/BLK, Type Is
	Title Page
	Helvetica Poster

	Button 17: 
	Button 43: 
	Button 20: 
	Button 44: 
	Button 16: 
	Button 42: 
	Button 10: 
	Button 12: 
	Button 14: 
	Button 40: 
	Button 2: 
	Button 37: 
	Button 6: 
	Button 41: 
	Button 39: 
	Button 1: 
	Button 5: 
	Button 9: 
	Button 11: 
	Button 18: 
	Button 13: 
	Button 19: 
	Button 15: 
	Button 26: 
	Button 25: 
	Button 36: 
	Button 27: 
	Button 28: 
	Button 29: 
	Button 30: 
	Button 31: 
	Button 32: 
	Button 33: 
	Button 34: 
	Button 47: 
	Button 46: 
	Button 35: 
	Button 45: 
	Button 49: 
	Button 48: 


